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Generali e la Compagnia Innovativa 2017 agli
Efma-Accenture Awards

Riconoscimento internazionale dedicato all'innovazione nel
settore assicurativo

Milano. Assicurazioni Generali e Generali Italia hanno ottenuto il riconoscimento
internazionale “Global Innovator Award 2017” agli Efma-Accenture Innovation in
Insurance Awards, liniziativa dedicata allinnovazione nel settore assicurativo,
giunta alla sua seconda edizione. La cerimonia di premiazione si € tenuta a Londra
ed e stata promossa dalla European Financial Management Association,
l'organizzazione internazionale che promuove le best practice piu innovative in

ambito finanziario.

Generali & stata premiata come la compagnia innovativa dell’anno per la sua forte
capacita di innovazione in piu ambiti, tra cui il crowdsourcing, la collaborazione con
le startup e con le organizzazioni internazionali, ma anche per il suo ruolo di

incubatore di idee.

“Questo prestigioso premio, che ci ha visto scelti come la piu innovativa fra 144
Compagnie di 38 diverse Nazioni, &€ un chiaro riconoscimento di come stiamo
affrontando I'evoluzione del mercato assicurativo”, ha dichiarato Stefano Gentili,
Chief Marketing & Distribution Officer di Generali Italia. “Simpler, Smarter and
Faster, il nostro “claim”, ben rappresenta il nostro approccio, costantemente alla
ricerca di modalita operative volte alla semplificazione dei rapporti con i nostri
clienti ed i nostri agenti, convinti che attraverso questa strada passi |l

consolidamento della nostra posizione di leadership sul mercato italiano”.

Per Generali Italia la tecnologia rappresenta un abilitatore e un acceleratore di un
nuovo modo di operare di collaboratori, agenti e consulenti, volto a definire
esperienze di partnership con i clienti che siano memorabili. Questo ha portato il
gruppo a sviluppare i progetti innovativi premiati da EFMA-Accenture e sta
guidando la trasformazione del modello di business, fortemente centrato sulla
costruzione di relazioni di qualita con i clienti, basate su intermediari professionali,

competenti e al passo con i tempi.

In allegato il comunicato stampa emesso da Efma.

Con Generali Italia, Alleanza Assicurazioni, Genertel e Genertellife e Banca Generali, Generali in
Italia € il punto di riferimento delle famiglie e delle imprese, con la piu capillare e qualificata rete
distributiva, ed é leader di mercato con una raccolta premi complessiva di 25,3 miliardi di euro
nel 2015. Agli oltre 10 milioni di clienti, tra persone, famiglie e imprese, offre soluzioni
assicurative vita, danni e previdenza personalizzate in base ai bisogni degli assicurati




“#Efma

Assicurazioni Generali named Global Innovator of the
Year at Efma-Accenture Innovation in Insurance

Awards in London

Assicurazioni Generali S.p.A. (“Generali”) and Generali Italy has
received the marquee 2017 Global Innovator of the Year award at
the second annual Efma-Accenture Innovation in Insurance

awards held in London.

Generali was recognized by the judges for its strong focus on
innovation in all submissions, including its work on crowd
sourcing, incubation initiatives, collaboration with startups and

partnerships with global organizations.

Moshe Tamir, Global head of Digital Transformation said, “We're
delighted that our commitment to innovation around the world
has been recognized. The insurance landscape is changing fast
and digital transformation is at the center of this change. At
Generali, we see new technology as instrumental in creating an
even stronger relationship with our clients and distributors, and

further shaping our business for the future.”

Second place in the Global Innovator of the Year category went to
Tokio Marine & Nichido Fire Insurance Company (Japan), while
AXA Group (Italy) completed the top three.

Piercarlo Gera, senior managing director, Financial Services,
Accenture Distribution & Marketing, said, “This year’s entries truly
set a new benchmark for innovation in insurance. It was clear
from the diverse range of submissions that insurers around the
world are acting with urgency to innovate for their customers and
capitalise on emerging new technologies like blockchain, artificial

intelligence and the internet-of-things.”



“#Efma

The global Efma-Accenture Innovation in Insurance awards
celebrate and promote innovation across the insurance industry.
This year, 144 institutions from 38 countries submitted a total of
219 entries for consideration. In addition to Generali landing the
headline award, four other category winners were announced at

the awards show in London:

e Connected Insurance & Ecosystems Tokio Marine & Nichido Fire
Insurance Company (Japan) won in this category for its ‘Sharing
Medical Information on Blockchain’ offering. By sharing patients’
medical information between relevant parties using a blockchain
platform, the number of unnecessary medical examinations fell,
administrative costs declined and the quality of service improved.
Europ Assistance Group in Italy and Belgium-based Qover were

runners-up.

e Customer Experience & Engagement ‘AXA Sure’ from AXA Group
(France) prevailed in this category with an app that allows
information on household contents to be digitized and stored.
Users benefit from policy transparency and faster processing in
the event of a claim. Second place went to ‘MyAngel’ from Italy-
based Groupama Assicurazioni, and third place went to
‘Consultation through Telemedicine’ from Bradesco Seguros in

Brazil.

e Intelligent Automation The winner in the Intelligent Automation
category was ‘Allianz Al Sales Smart Mentoring’” from Allianz
(France) - a smart mentoring solution that provides real-time
analysis and diagnosis for salesforces to harness the full potential
of their commercial relationship skills. ‘Artificial Intelligence-
Assisted Claim Document Recognition System’ from Tokio Marine
& Nichido Fire Insurance Company (Japan) came in second place,
with ‘Insurance Advisor’ from Liberty Mutual Insurance in the USA

being placed third.



“#Efma

e Best Disruptive Product or Service This category went to Médis
(Portugal) for its Enhancing Omni Channel by adding interactive
TV commerce initiative, which was chosen at the evening awards
ceremony. Shortlisted finalists included Allianz (France),
InsureApp (Netherlands), KBC Insurance (Belgium), and Slice
(USA).

Vincent Bastid, CEO of Efma, said, “"Not only are these awards are
the perfect way to showcase the industry’s spirit of innovation,
they provide an opportunity for insurers to come together and
learn about new best practices. On behalf of the awards
committee, I'd like to congratulate all our entrants and the
ultimate winners on their breakthrough innovations over the last

year.”



